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Art & Wine

Q&A

Joe  
Iurato
A New York street 
artist takes on labeling 
California wines.
Street artist and sommelier Joe Iurato honed 
his two crafts side by side, studying wine and 
working in the trade while creating street art, 
stencil work and graffiti. His artwork has since 
been displayed in public spaces, from New York 
and New Jersey to Miami and Montreal, all while 
working in the wine business. Iurato was able to 
combine his passions in one project when 13th 
& Third Wines owners’ Gregg and Julie Rothberg 
asked him to design labels for their inaugural 
releases. —Mike DeSimone

How did you first get interested in wine? 
When I was 18 years old, I was working in a small, family-run 

BYOB Italian restaurant. Myself and the two brothers whose 

family owned the place would save the remnants of wines 

left behind so we could taste them at the end of each shift. 

We’d squeeze the last drops from the bottles, just enough 

to differentiate between a Sangiovese and Cabernet 

Sauvignon. Something clicked, though, and together we 

quickly developed a passion for food and wine. That’s how 

I caught the bug. 

What are the parallels between the creation of art and 
the creation of wine?
I feel they’re one in the same, and I think that’s why I’m so 

intimately connected to both worlds. I look at wine through 

the same lens as I do a painting or a drawing or a poem. It’s 

creative expression. A winemaker is given sun, soil, and vine 

but the canvas remains blank until she begins her work. Like 

art, there are styles and techniques, blueprints created by 

masters that have been widely studied and revered. But it’s 

PAIRING  ART & WINE

all subject to interpretation. At the end of the day, the choices 

made by the winemaker will determine the character of a 

wine and how we’re meant to experience it. That’s art. 

Are you still working in wine? 
I’m the wine director for The River Palm Terrace in Edgewater, 

New Jersey. While I can’t commit to a full-time restaurant 

position, they allow me to work mostly behind the scenes 

in developing and maintaining the wine program, educating 

service staff and management, and hosting wine events.

How did the label collaboration with 13th & Third 
Wines come about?
The owners of the winery, Gregg and Julie Rothberg, grew up 

in New York City and have been longtime admirers of graffiti 

and street art. They were familiar with my work and felt it 

would lend itself well to what they were trying to achieve. 

Besides making great wine, they wanted to tell the story 

of who they are and where they’re from in a way that felt 

true to their roots. So their idea of featuring street art on the 

label was the initial spark. 

Is there a connection between the people on the 13th & 
Third labels and the wine in the bottle?
Gregg and Julie had a clear vision for honoring passed 

members of their family by featuring them on the labels. 

The Rosé of Grenache features Julie’s grandfather. The 

artwork was created from a photo taken of him back 

in 1920 on the eve of Prohibition. The 2016 Lily, a white 

Rhône-style blend, features Gregg’s grandmother Lily. It’s 

my understanding they chose her for this label because 

she was as beautiful, stylish and vibrant as the wine. The 

2015 NMR is a GSM blend, and features Gregg’s dad. “NMR” 

is his father’s initials. Gregg’s father was an artisan who 

founded a graphic design agency in NYC, but also ventured 

into drawing, sculpture and furniture making. The wine 

is so complex it requires full attention of details to really 

understand it, much like viewing a piece of art. And so that 

label belonged to his father.

The Style:  
Impressionism
Mid- to late 1800s
Artists of this era largely abandoned traditional, linear perspectives 
in favor of blurred forms and loose brushwork. Originating in France, 
the style represented a rejection of ideal or academic standards, and 
lightened, pale palettes with pops of bright colors aimed to capture 
momentary, sensory essences throughout scenes of nature and 
public leisure.  

Pair With: Provence Rosé
This style of rosé relies on varying grape blends to create typically crisp, dry and light-bodied wines 
that are as easy going as a day spent lingering at the café or strolling the gardens. Tinted a ballet 
slipper-shade of blush, their pretty appearance can easily bely a finesse and unique, terroir-driven 
complexity—bottlings can be floral or mineral, berry-forward, citrus-leaning or even spicy.

ART on the BOTTLE

Château Mouton Rothschild, Pauillac, France: Gerhard 
Richter’s process, called Flux, combines painting and 
photography to create harmonious images on the iconic 
wine’s 2015 label.

Dormilona Clayface 
Chardonnay, Margaret River, 

Australia: Aussie artist Sean 
Edward Whelan’s paintings 
of flora and fauna arranged to 

look like skulls read cheerful, 
not frightening. 

Fontanafredda 
Artist Series 
Serralunga d’Alba 
Riserva, Barolo, 
Italy: The labels on six 
vintages of this Barolo 
are designed by 21st-
century Italian artist 
Ugo Nespolo. 

Woodward Canyon 
Artist Series Cabernet 
Sauvignon, Columbia Valley, 
Washington: Lynda Lowe’s 
depiction of birds in flight 
graces the 23rd rendition 
(2014 vintage) of the 
winery’s iconic Artist  
Series lineup. 

 The choices made by the 
winemaker will determine the 
character of a wine and how 
we’re meant to experience it. 

That’s art. 

Lunch at the Restaurant 
Fournaise (The Rowers’ 
Lunch)(1875) by Pierre Auguste 

Renoir, oil on canvas, The Art 

Institute of Chicago, Chicago / 

Potter Palmer Collection

Jolie-Laide Wines, 
Forestville, California: 
Although Jolie-Laide 
translates as “pretty 
ugly,” the labels are 
anything but, honoring 
each distinctive vintage 
with a new work from 
artists around the globe. 

Gut Oggau, 
Burgenland, Austria: 
Owners Eduard and 
Stephanie Tscheppe 
commissioned Jung von 
Matt to draw family 
member’s faces for the 
labels of the 10 wines 
they produce.
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