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Wine never goes out of fashion, and now fashion influencers are 
getting into wine.  From top designers and globe-trotting models 
to photographers bringing beauty to life,  the world’s most stylish 
have a serious taste for the vine and are, in many cases, 
doing double business duty in both worlds. And why 
not? Equal parts science and art, both wine and 
fashion transport us to another time, place 
and culture, with texture, ageability, color 
and structure describing the best of 
cloth and bottle. So raise a 
glass to the marriage of 
style and stems—a 
beautiful pairing 
indeed.

Fashion 
& Wine

The Designer:  
Michael Kors
The Essence: Bold and sexy, 
accessible, casual comfort
The Wine: Lodi Zinfandel 
The Essence: A true American success 
story, Zinfandel seemingly came out of 
nowhere to liven up our lives and wine 
glasses. Although some versions can 
come on a little strong—think Michael 
Kors on Project Runway—most bottles 
from Lodi are as easy and approachable 
as a Michael Kors handbag or summer 
dress. The bold fruit and strong acidity 
are ideal for meaty, smoky cookout fare, 
while some Zinfandels from Lodi would 
not be out of place at a refined dinner. 

The Wine Enthusiast Guide to B Y  T H E 
E D I T O R S 
O F  W I N E 

E N T H U S I A S T

I L L U S T R AT I O N S 
B Y  J U D I T H  V A N 

D E N  H O E K

PAIRING 
WINE & 

FASHION

S E C T I O N 
E D I T O R  
M I K E  D E 
S I M O N E
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Veronica 
Webb 
Supermodel 
Almost immediately after she was discovered 
and moved to Paris at age 19, Veronica Webb 
walked the runway for Chanel and Azzedine 
Alaïa and appeared in Elle magazine. After she 
took time off to raise her family, Webb returned 
to the catwalk in 2016 to model for Sophie 
Theallet and Kanye West. The stylish cover girl 
lives in New York City with husband and jewelry 
entrepreneur Chris Del Gatto. In between 
helping with homework for four and cooking for 
six, she dispenses lifestyle and beauty advice on 
her website, Webb on the Fly, with a glass of red 
wine always in reach. 

What are your earliest memories of drinking wine? 
When I was a kid, my grandmother made dandelion 

wine. I tasted it, but I didn’t grow up around the table 

European-style, where you’re seven and you have a glass of 

wine. I remember tasting it when I was a kid, but that was it. 

I always liked the smell. It’s [in] the big three as far as smells 

go: bacon, gasoline and wine.

When did you discover your love of wine? 
My love affair with wine began when I moved to Paris. 

Suddenly, wine was everywhere. I remember one of my first 

jobs was shooting for Elle, and they served wine at lunch. 

I’m from the Midwest; I’ve never seen such a thing. Suddenly, 

here I am, 19 years old, and I’m at Chanel, and there’s 

Victoire de Castellane and Gilles Dufour, who at the time 

were Karl Lagerfeld’s right and left hands, so the best wines 

that you can ever imagine are coming in for after parties, 

lunch time and social events. And then Azzedine Alaïa, who 

is like my dad a huge wine enthusiast—and that’s where I 

learned about Cheval Blanc. My very good friend [designer] 

Sophie Theallet was Azzedine’s assistant at the time. Her 

grandparents have a vineyard near Château Petrus, and she 

taught me about wine from Bordeaux. 

Any favorites?
I love Spanish and Argentine wines. I recently enjoyed 

Beronia Tempranillo from Rioja, the 2007 Reserva. I also 

love Catena Malbec. That’s my everyday table wine. 

Tell us about some of the wine-based beauty products 
you cover on Webb on the Fly. 
Dior’s L’Or de Vie line is made with sap from vines at 

Château d’Yquem. It takes six months and 17 purification 

steps to create, and the L’Or de Vie facial brings so much 

moisture to your skin, you won’t believe it. I also receive 

IV vitamin infusions—given by my doctor—that contain 

resveratrol, which is derived from grapes… There’s a new 

skin care product called Vintner’s Daughter that I am about 

to test and review as well. 

How do you manage to eat and drink but still stay fit?
I love to cook, and I love to eat. If they had an Olympic event 

for how to pig out and get away with it, I would be on the 

podium. However, you also have to tighten your belt, snap 

your wallet shut and go to the gym. I take on new physical 

challenges each year. All the things that you do at the gym 

are pure discipline, but doing something new that is physical 

makes you do something better than just fitting into your 

jeans. Last year, I took up figure skating, and I’m looking into 

archery this year. I think I can get the kids to do that with me. 

Anything else our readers should know?
Well…if they bury me when I die, I hope they fill my casket 

with French fries and red wine. —Mike DeSimone

“[W]hen I die, I hope they fill 
my casket with French fries 

and red wine.”

What wine goes with animal prints? The best answer may come from Italian 
designer Roberto Cavalli, who founded Cavalli Tenuta degli Dei with his son, 
Tommaso, who serves as its winemaker. Located in Panzano in Chianti, the winery 
produces two Toscana red blends and a Chianti Classico. 

Stefano Sincini, CEO of the Italian luxury leather 
house Tod’s, owns Tenuta Pianirossi, a winery in 

Tuscany that houses an understated yet elegant 
agroturismo boutique hotel.

NOTABLES IN FASHION AND WINE

FASHION

Q&A
PAIRING WINE & FASHION

The Designer: 
Donatella Versace  
The Essence: Strong yet 
elegant
The Wine: Priorat
The Essence: Massively 
structured with big, 
gripping tannins and ripe 
fruit flavors, yet charac-
teristically elegant in 
strong mineral elements 
and spicy nuances, the 
wines of Priorat are great 
expressions of balanced 
opposites. The complex 
dichotomy—striking and 
edgy yet surprisingly 
graceful—echoes the 
designs of Versace, who 
partners a penchant for 
metals and bling with 
quality craftsmanship and 
overall harmony.
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How do you and your husband divide the entertaining 
responsibilities?
If he is excited about a certain dish, he will make it, or he 

will be in charge of the playlist. I am usually in charge of the 

guest list, décor and cooking. He is the entertainer if I’m still 

getting stuff ready in the kitchen. He is the door greeter—

really, the person doing what I think is the harder work. I love 

to be in the kitchen.

What do you drink if you’re just pouring a glass? 
During the summer, I drink rosé. I really like Château Miraval. 

There is a sommelier named Helen Johannesen at Helen’s 

Wines in LA, and she gave me this wonderful tasting list. 

One of the wines was a Lambrusco, and that was delicious, 

and there was a Gamay that was very affordable. I have just 

been going down her list and exploring the wines that she 

presented at that tasting. 

What was the inspiration for the bottle you designed 
for Chandon? 
People recognize my brand because of studs, tassels, 

zippers and a certain flap shape on some of our bags, and 

with the exception of the studs, none of the elements made 

sense. In a brainstorming session, we realized that the studs 

could be like bubbles. We came back with several iterations, 

while also exploring a color that didn’t seem so “holiday,” 

like red or silver, so we picked the mint blue. No matter what 

you celebrate, you can bring the bottle to a party and not 

have to wrap it up. 

How can your customers be involved in the experience 
of your Chandon collaboration?
Prior to this partnership, Champagne was the most 

requested beverage via the touchscreens in our boutique 

dressing rooms. Now there is a button for Chandon. Touch 

it, and you will be served Chandon. —M. D.

Rebecca 
Minkoff
Designer 
Known for her feminine clothing and accessories 
that include a slight edge, designer Rebecca 
Minkoff has gone global since she introduced 
her first handbag collection in 2004. Her apparel, 
footwear, handbags, accessories and wearable 
tech are available in more than 900 stores 
worldwide. Her latest project brings her playful 
style to bottles of Chandon Brut which she 
designed. Minkoff lives in New York City with her 
husband, director Gavin Bellour, and their two 
children. 

When did you first discover the pleasure of drinking 
wine?
I would say when I turned 21, I decided I should stop the 

Cosmos and the Appletinis and start discovering what I like. 

As I moved into adulthood, I began to explore wine. I was 

living in New York City and working for a designer then. 

Did you grow up in a wine-loving household? 
Actually, no. My parents didn’t drink at all. The only access 

I really had to wine was Manischewitz. My cousins and I 

would sneak bottles of it and drink it during the holidays.

Do you have a memorable wine-drinking experience? 
We got married in Italy, because, believe it or not, it was 

cheaper to get married there than in the U.S. I had a very 

strict budget of $10,000, and I found a place in Tuscany, in 

Siena, to do it. We went to a Brunello tasting, and I just said, 

“Oh, my god, what is this?” I had been exploring wine for six 

years at the time I got married, but when you taste that 

wine—in a winery—that became a memorable experience. 

What are your go-to appetizers and beverages for a 
small party? 
There’s always going to be a great cheese plate with a 

spread of various cheeses, from goat to cow to blue, and 

some Parmesan. I will also do olives and sliced charcuterie. 

I will also usually serve a salad and chicken so that I am 

offering sustenance, too. We will have Chandon, of course. I 

just tried a cocktail [with] Prosecco and Campari, and it had 

a really interesting balance. So for my next party, we’ll try it 

with Chandon and Campari. 

“We went to a Brunello 
tasting, and I just said, ‘Oh, 

my god, what is this?’ ”

FASHION

Q&A

Designer and style icon Coco Chanel was famous for the little black dress, but 
the House of Chanel diversified into red with the purchase of Bordeaux stalwarts 
Château Rauzan-Ségla, Château Canon and Ulysse Cazabonne. Chanel also 
acquired Napa Valley winery St. Supéry in 2015. 

You may feel lighter on your feet in a pair of Geox shoes, 
and a glass of Villa Sandi Prosecco will surely add to that 
sensation. Both are owned by the Polegato family, which 
also produces stylish bicycle shoes for Diadora.

NOTABLES IN FASHION AND WINE

The Designer:  
Stella McCartney
The Essence: Comfortable, 
self-assured, refined
The Wine: Alsace Riesling  
The Essence: Beautiful. 
Lively. Brisk. All are equally 
applicable to a glass of 
Alsace Riesling and a model 
gliding down the catwalk 
swathed in the latest from 
Stella McCartney. Polished, 
complex, mature and 
world-class, Riesling from 
this region in northeast 
France has a character 
that matches the British 
designer’s well-crafted 
looks: right for almost every 
situation, but stunning 
enough to hold center stage 
at the most sophisticated 
affairs. 

PAIRING WINE & FASHION
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Wore Drank
1960s

1970s

1980s

1990s
What We What We

Through the decades, fashion and wine often have been 
in sync, and both have reflected the cultural tone of the 
times. Here’s a decade-by-decade look at how the two 
worlds collided.

What We Wore 
Bold, mod colors

Miniskirts

Turtlenecks 

What We Drank
Chianti in straw-
wrapped bottles, 
Lambrusco, Dry 
Sherry, Bolla 
Soave

What We Wore 
Denim and flannel

Slip dresses

Chinos and oxford 
shirts

Baggy jeans and 
gold chains 

What We Drank
California cult 
Cabernet, Merlot 
(from anywhere), 
Barossa Shiraz, 
Burgundy

What We Wore 
Bell bottoms 

Hippie and peasant 
chic

Midi skirts

Colorful prints

Sweater vests

Leisure suits

What We Drank
Robert Mondavi, 
Chateau Montelena, 
Almaden, Riunite, 
Blue Nun, Lancers, 
Mateus

What We Wore 

Tattoo-print clothes
Trucker hats

Crop tops and short skirts

Hip-hugger jeans

Sports jerseys

Slim-fit suits for men

What We Drank
Pinot Noir, Rosé, 
aromatic whites, 
vintage Ports

What We Wore 
Athleisure wear

Designer streetwear

T-shirts and hoodies

Steampunk 
accessories

What We Drank
Value-driven wine, 
emerging varieties, 
wine from up-and-
coming regions

What We Wore 

Metallics and leather

Preppy

Power suits with 
shoulder pads

Pouf skirts

What We Drank
Oaky California 
Chardonnay, Beaujolais 
Nouveau, Champagne, 
wine coolers

2000s

2010s
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Liz Von 
Hoene 
Photographer
Photographer Liz Von Hoene (pronounced 
“hay-nee”) is known for creating compelling 
images with a touch of playfulness for fashion 
clients such as Badgley Mischka, Kate Spade, 
Neiman Marcus, Stuart Weitzman and L’Oréal. 
She lives with two of her four children in Decatur, 
Georgia, and also spends time shooting photos 
in New York City and Los Angeles. She recently 
worked on a campaign for La Marca Prosecco 
that married the worlds of fashion and wine with 
her signature sense of whimsy. 

What are the parallels between a photo shoot and a 
dinner party? 
I host my shoots the same way I host a dinner party. I feel the 

need to be an exceptional hostess. I take care of my clients, 

and I want everybody to have a great experience, to walk 

away wanting to come back. I want all of the assistants 

and the talent to feel that they are part of it. I always 

bring in wine for my shoots. Everybody takes a moment to 

appreciate the opportunity and to celebrate the spirit of the 

shoot and each other. 

Do you entertain much at home? 
We have people over all the time. I love to cook. We always 

have great music. I love a good jazz mix. More than anything, 

I like to create a meal and let people go where they want. My 

home is set up with a lot of different areas. There’s a lot of 

outdoor seating. I love to grill salmon and flank steak. I love 

clean vegetables and big, garden-fresh arugula salads. Of 

course, I have Chardonnay on hand, but a lot of my friends 

drink Pinot Noir, so I serve that, and I’ll get a couple of bottles 

of Pinot Grigio, too. 

What was the inspiration for the tableaux in the La 
Marca Prosecco campaign?  
They wanted to create different scenarios in which people 

would be celebrating with La Marca Prosecco. We created 

moments, whether it was poolside, getting ready for a 

night out, having a party, or a backyard with different yard 

games being played. There is always a bit of chaos, but also 

a vibrant life to each image. It was my job to take that vision 

and create the moment that includes the wink or magic. 

Let’s take the pool party. It’s about the quirkiness of the 

NOTABLES IN FASHION AND WINE

Wine appreciation takes on a whole new meaning with Nadia Zenato’s wine-
themed jewelry. While other family members focus on Zenato’s winery, Nadia 
takes inspiration—and materials—from the world of wine to create bracelets, 
necklaces, rings and earrings that feature corks and bottle toppers. 

PAIRING WINE & FASHION

styling, the celebration of the moment. The model is taking 

a little skip, and you have a playful spirit, but we caught the 

moment that makes it feel stylized. 

Can you describe the “wink”? 
It’s taking a moment and creating something unexpected 

that’s happy and has a good spirit. For me, the wink is 

something that will make you smile. It’s like a charm. 

Sometimes, these things are planned…. For the La Marca 

campaign, the creative director, Gillian Frey, said that the 

disruptive surprise equals the La Marca moment, so that 

accidental wink creates the perfect moment. 

Have you ever gotten star struck on the set?
I worked with Beyoncé for L’Oréal, and that was fun. I was 

speaking with her as if we knew each other. We were just two 

women speaking, and she was really a darling. She was such 

an amazing spirit to capture, and we didn’t talk about work. 

I wasn’t star struck, but it took me by surprise how much fun 

the experience was. 

Do you have a personal motto?
Yes, I do. It’s “Hey, hey, Chardonnay!”  —M. D.

“I host my shoots 
the same way 
I host a dinner 
party… I always 
bring in wine.”

FASHION

Q&A

The Designer: 
Giorgio Armani

The Essence: Luxurious, 
stately

The Wine: Barolo 
The Essence: Barolo is 

considered the king of Italian 
wines, and Giorgio Armani is 

among the highest-ranking 
royalty of Italian designers. 

His clothes are imbued with a 
sense of charm, elegance and 
subtle seduction, all of which 

are the hallmarks of a finely 
crafted and well-aged Barolo. 

The pinnacle of wines made 
from the Nebbiolo grape, 

Barolos will hold in your cellar 
for many years, just like an 
Armani piece will remain a 

mainstay in your wardrobe.
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“At the highest level, 
[fashion and wine] are 
both works of art that 
can instantly capture 

your heart.”
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Michele 
Ouellet
Model 
Raised in St. Helena, California, by wine-industry 
parents, Michele Ouellet was first scouted as a 
model in her teens, and soon worked in Paris, 
New York City and Los Angeles during school 
breaks. She moved to New York at age 18, and 
then returned to Napa Valley during the 2008 
recession to launch Lorenza Rosé with her mom, 
Melinda Kearney. Now back in New York, Ouellet 
models for J. Crew, Madewell and Libertine. 

How were you first introduced to wine?
I was born and raised in Napa Valley, so I don’t remember the 

first introduction, but I’m pretty sure there was Champagne 

in the delivery room.

Was rosé a wine you were particularly fond of?
Yes, we love rosé. I spent my summers as a teenager 

modeling in Paris, and that’s when I really fell in love with it.

Describe Lorenza.
Super fresh, dry, delicate rosé, like Provence, but made in 

California. Lorenza is made from very old vines, picked in 

the first two weeks of August specifically for rosé.

Why do you think rosé makes us so happy?
Rosé has teleportation powers. One sip and it’s summertime, 

and you’re jumping off a boat into the Mediterranean Sea. 

How do you work with your mom?
It’s a nice yin and yang. My mom has been working in the 

wine business for almost 30 years and has built a solid 

foundation for us. I add a fresh perspective. Together, we’re 

not locked into “the way it’s done” and have a lot of creative 

freedom. I’m there during harvest, blending, bottling. I love 

when we go on the road together to meet our customers, do 

events, sell wine and brainstorm.

How does winemaking balance out the life you lead as 
a model?
I love having another project that is stable, adheres to a 

schedule of sorts—nature’s time zone—and I am in the 

driver’s seat, along with my mom, of course. In modeling, 

I am at the center of someone else’s creative vision. It’s 

FASHION

Q&A interesting to apply what I’ve learned in fashion to the wine 

business. 

What is your philosophy towards eating and drinking 
and how do you stay healthy?
Luckily I’ve got good genes—just look at my gorgeous 

mom! I enjoy being healthy and I naturally lean towards 

plant-based meals. My philosophy is to find high-quality, 

organic ingredients and eat a lot of them. I definitely 

indulge. I’m from Napa: There’s no way I am not going to 

eat and drink to my heart’s content. However, I won’t have 

more than a glass or two of wine the night before a shoot. 

Learned that lesson a long time ago.

What do beautiful wines and beautiful clothes 
have in common?
At the highest level, they are both works of art 

that can instantly capture your heart. I get 

the same feeling when I see a new piece I 

just have to have and when I take the first 

sip of an incredible wine.  

Where are some of your favorite places 
to drink wine?
I love to cook dinner and drink wine at 

home with my friends from Napa. 

That feels so cozy and normal to me. 

In New York [City], I love Rebelle, 

Narcissa and Charlie Bird—all 

fun, unstuffy places to get great 

wine and food. I am a huge fan 

of Frasca in Boulder, [Colorado]. 

Pizzeria Locale next door is a must for lunch. In Paris, I love 

Septime. Brawn, Noble Rot and Clove Club are my London 

faves. When in Napa Valley, I love going to Solbar, Cadet 

and the new kid in town, Miminashi. We just got back from 

Australia, where the food is incredible. I highly recommend 

Harvest in Newrybar, New South Wales, and Mr. Wong in 

Sydney. In Mexico City, Contramar, legendary tuna sashimi 

tostadas to change your life.

What’s your go-to wine on date night?
I like to start with a crisp, clean white wine I’ve never heard 

of. From there, we go Pinot Noir, cru Gamay or Côte Rôtie. 

Girls’ night out?
Champagne, and lots of it. Some 

of my favorites are Marie 

Courtin, Jacques Selosse 

and Robert Moncuit.

—Virginie Boone

NOTABLES IN FASHION AND WINE

Champagne is always in fashion at Louis Vuitton Moët Hennessy 
(LVMH). LVMH is home to world-famous wine, fashion, perfume, cosmetic 
and jewelry collections, including Dom Pérignon, Krug and Château 
d’Yquem, plus Fendi, Givenchy, Christian Dior and Bulgari. 

PAIRING WINE & FASHION

The Designer:  
Ralph Lauren 
The Essence: Enduring 
elegance, relaxed 
perfection, rugged 
individualism
The Wine: Russian 
River Valley Pinot Noir 
The Essence: Many 
consider the Russian 
River Valley home 
to the finest Pinot 
Noirs in the U.S. The 
wines can range in 
style from soft and 
accessible, like a pair 
of Polo jeans, to firmly 
structured and crisp, 
like a Ralph Lauren 
Purple Label suit. Either 
way, it’s the epitome 
of a classic American 
wine, whether you 
seek something mass 
market or custom fit. 
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Christian 
Siriano 
Designer 
Designer Christian Siriano skyrocketed to fame 
when he won Season 4 of Project Runway in 
2007, and he launched his own collection the 
next year. Now, his eponymous fashion line can 
be found in department and specialty stores 
worldwide, and he dresses A-listers such as 
Rihanna, Shailene Woodley, Nicki Minaj, Lady 
Gaga, Taylor Swift, Lupita Nyong’o, Victoria 
Beckham and Michelle Obama. His most recent 
collaboration is a limited-edition bottle design 
for Ecco Domani Pinot Grigio. Siriano lives in 
New York City and Connecticut with his husband, 
singer/music producer Brad Walsh. 

When are some of your earliest memories of drinking 
wine?
When I launched one of my first collections, we had an event 

with a wine sponsor. I wasn’t a wine drinker until that first 

season. I have noticed, as I get older, it’s something I really 

like. I’m a big white wine fan and big dessert wine fan. 

Do you do much cooking and entertaining at your home 
in Connecticut?
Yes, we do. My husband cooks a lot, so that helps. We have 

some really good friends who live close by, and we host 

people all summer long. Brad cooks Thai fusion and makes 

amazing stir fry. He also makes his own pasta. 

With a typical dinner, is there wine on the table? 
We tend to be pretty predictable when it comes to the wine 

we drink across our meals. Brad will usually go for a Malbec. 

I mostly enjoy Pinot Grigio—always Italian. I’m also a big 

Bellini drinker, and I like Champagne and sweet-tasting 

cocktails. 

When you have people over for dinner, how do you 
divide the entertaining responsibilities?
Brad handles the food and cocktails. I really am more the 

social person. I make everyone comfortable around each 

other, especially if it is a random group. I definitely am the 

decorator. I like linens, and I am a fan of really beautiful 

Owner/winemaker Massimo Ferragamo 
Castiglion del Bosco is the chairman of Ferragamo 
USA, as well as the youngest son of Italy’s most 
famous cobbler, Salvatore Ferragamo.

The all-American girl has gone Italian. Having graced more 
than 500 magazine covers, model Christie Brinkley has 
put an illustration of her own on labels of Bellissima, her 
recently launched Prosecco.

napkins. I am also a lover of beautiful dishes. I like a heavy 

tablescape, for sure. 

Do you have any favorite dining spots in New York City? 
We are big restaurant goers. We eat at the Waverly Inn a 

lot. Brad and I enjoy the truffle mac and cheese, the lobster 

Thermidor and the pot pie. For drinks, I’ll have white wine 

or a Cosmo, if I’m more in the mood for a cocktail. If he’s not 

drinking Malbec, Brad’s having whiskey. We also love the 

Beatrice Inn, another West Village place…The Soho Grand 

Hotel is one of our favorite places for drinks. [Its] Pimm’s 

Cup is both our favorite. 

What was the inspiration for the bottle you designed 
for Ecco Domani? 
I was especially inspired by the iconic glamour of 1960s 

Palm Springs, which I also looked to when designing my 

Resort 2016 collection. Palm Springs was particularly 

known for bright patterns and floral textiles, so I aimed to 

bring both of these to life in my label design. The exuberant 

palm-leaf pattern almost appears to envelop the bottle in 

a beautiful embrace. The floral pattern is also a subtle nod 

to the wine’s delicate floral aromas and tropical fruit flavor 

notes. The bright pinks and greens that make up these 

blooms create a light, whimsical feeling.

What are the favorite cities that your career has 
brought you to in terms of wine and dining? 
My favorite place social-wise is Paris. I feel like all we do 

when we go there is eat and drink. We were just in Barcelona, 

and I felt like all we did was drink wine and sangria and eat 

puff pastry every day. We were recently in Kuwait and Qatar, 

and the food was amazing. It’s so awesome to go to new 

places—you have to try everything. —M. D.

“Palm Springs was 
particularly known for bright 

patterns and floral textiles, so 
I aimed to bring both of these 

to life in my label design for 
Ecco Domani.”

FASHION

Q&A

The Designer:  
Alexander Wang
The Essence: Sassy, street 
smart, a little brash
The Wine: Loire Valley 
Cabernet Franc
The Essence: It may not 
be the most obvious wine 
on the list, but with a strong 
sense of self and a bit of an 
edge, Chinon reds are akin to 
wearing an Alexander Wang 
chainmail dress. Offering 
appealing berry flavors with 
spicy notes and bracing 
acidity, the wine also has 
good structure, much like the 
expert tailoring for which the 
poised but playful Wang is 
known. 
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Salvatore Ferragamo 
CEO, Il Borro 
You can’t talk about fashion without a mention of luxury brand Salvatore Ferragamo, one of Italy’s 
most storied fashion houses. The founder’s son and current company president, Ferruccio, bought Il 
Borro—a 1,700-acre property that includes a medieval village, in the heart of Tuscany—in 1993. Extensive 
renovations restored the property back to its original splendor. Today, under the direction of Ferruccio’s 
son, Salvatore, the firm turns out polished wines that boast structure and finesse.   

Do you see a connection between wine and fashion?
Fashion and wine are both a question of lifestyle, personal 

taste and sensibility. When I was growing up, I was 

surrounded by a spirit of fine craftsmanship and careful 

attention to details that are the hallmarks of “Made in Italy.” 

My family has always believed that this approach is the best 

way to express creativity, tradition and quality, and it’s true 

in both fashion and wine. For example, all of the grapes that 

go into our wines are carefully chosen by passionate hands 

that give each bottle its own character. 

When did you become seriously interested in wine?
Growing up in Tuscany, wine was always an essential part of 

my family’s life and was always on the table to accompany 

our meals. Three years after my father bought Il Borro, which 

had been completely abandoned, I was able to convince 

him to replant the vineyards and bring back to life another 

strong tradition of this magnificent property: winemaking. 

We launched our first Il Borro label in 1999.

What was it that originally attracted you to the Il Borro 
estate? When did you first see it?
When I came to Il Borro for the first time, I was very young, 

but I can still clearly remember the strong contrast between 

the abandoned buildings and the neglected fields and 

vineyards, which had suffered heavy land erosion, and the 

magnificent nature all around the property. I chose early on 

to be involved and to oversee the rebirth of this historical 

place. Not only because I wanted to make wine here, but 

also because I like to be surrounded by nature…. And it’s a 

real pleasure to carry on the ancient tradition of these lands, 

to grow grapes and organic produce in a natural way.

Italians love to pair wine and food. Do you have a 
favorite food pairing with one of your Il Borro wines?
I actually have two: pappa al pomodoro paired with our Pian 

di Nova, which is a blend of 75-percent Syrah and 25-percent 

Sangiovese. And also a Chianina T-bone steak that we 

prepare from the beef of our own cows at Il Borro, paired 

with Polissena, a 100-percent Sangiovese.

What’s in your private cellar? Any specific wines you’re 
excited about right now?
In my private cellar, I have Masseto, Tignanello, Guado al 

Tasso, Ornellaia and Sassicaia, but also Château Haut-Brion. 

I enjoy drinking wines from different regions, and lately I’ve 

been drinking Accendo from Napa. The 2013 is showing 

really well right now.   

Do you have a desert-island bottle?
I enjoy bubbles, so if I were on a desert island, I’d want Bolle 

di Borro 2011, our new método classico rosé, made with 

100-percent Sangiovese and fermented on its lees for 48 

months. —Kerin O’Keefe

“Fashion and wine are both a 
question of lifestyle, personal 

taste and sensibility.”

NOTABLES IN FASHION AND WINE

Both Charles Heidsieck and Piper-Heidsieck are owned by 
the Descours family’s EPI Holdings, whose brands also include 
J.M. Weston shoes, Bonpoint children’s clothing and men’s 
shirtmaker Alain Figaret.

Sagrantino producer Arnaldo Caprai brings the world 
Cruciani cashmere and lace bracelets. The company is also 
the top supplier of lace to the Vatican.

FASHION

Q&A
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The Designer:  
Jean-Paul Gaultier

The Essence: Over the 
top, fierce, makes a big 

impression
The Wine: Barossa Valley 

Shiraz 
The Essence:  Filled with 

exaggerated fruit flavor 
and distinctive spicy notes, 

Shiraz from Australia’s 
Barossa Valley shares 
much with the hyper-
sexualized designs of 

Jean-Paul Gaultier. Gaultier 
showcases the human 

form in a provocative 
yet playful style, just as 

Barossa Valley winemakers 
show off the grape’s racy 

side with hot-blooded 
wines that make a bold 

statement.

PAIRING WINE & FASHION
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Maria Cornejo
Designer

Before we talk about wine, tell us a little about your tumultuous early years in Chile.
I am originally from Concepción. My parents were artists who worked in publishing and were 

not supporters of the right-wing [Pinochet] government. In 1974, just before I turned 12, we 

were forced to leave the country for England. That’s where my journey outside Chile began.

Do you have any childhood memories from Chile that include wine?
I recall my grandfather drinking what we called pipeños [rustic wines made mostly from the 

País grape]. My parents were young, political, social and artsy. There were a lot of parties 

and drinking. As kids, my siblings, cousins and I would finish off the nearly empty wine 

glasses of our parents. I remember a lot of seafood and white wine.

Describe your present-day affinity for wine.
I know my tastes. I like super-dry white wines and rosés, things like Bandol and Grüner 

Veltliner. I lived and worked in Paris, Italy and Japan before coming to the U.S. more than 

20 years ago, and the food-and-wine cultures in those places are evolved. I also know the 

historical Chilean wineries, names like Cousiño-Macul and Concha y Toro that have been 

around longer than me.

Having left Chile during the worst of times, have you been back to see how much 
progress the country has made over the past quarter century?
Sadly, most of my trips back have been for funerals. My cousins, aunts, uncles and 

grandparents never left. But I went in 2013 to show a collection, and I realized that Chile has 

everything. We are like the nerdy Swiss of South America. I can’t wait to go back. I want to 

take my family to Pucón [a volcano near Lake Villarrica].

What parts of the country did you visit in 2013?
The show was in Santiago, but my sister and I escaped to the Elqui Valley up north. We saw 

vineyards at the base of pink-colored mountains. We tasted wines and rode bikes. We did 

some stargazing and ate local food like cazuela (a type of stew) and pastel del choclo (corn 

pie). It reminded me of my grandmother’s food.

How much is wine a part of the fashion world?
It’s everywhere, really. At every show and every event, wine is present. When we celebrated 

our 15th anniversary at Barneys, there was so much wine that I think we blew their budget 

for the year.

Does wine influence your work?
It’s part of our culture. We chill out with wine quite a bit. But it’s more for lubrication than 

inspiration. That said, for the first time we have a color called “Merlot” that will be part of 

the next fall/winter collection.

Who in the fashion industry do you enjoy drinking wine with?
Pretty much everyone, but two people who come to mind are [designers] Vicky Bartlett and 

Narciso Rodríguez. There is always good wine at their parties. Champagne, too.

Do you have a favorite New York City haunt for food and wine?
I still love the original Il Buco [on Bond Street]. It’s close to our offices and I’ve been going 

there since my first days in New York 20 years ago. Give me a cozy table and a glass of 

Falanghina, and I’m happy.  —Michael Schachner

As the driving force behind Zero + Maria Cornejo, a fashion line founded in 1998 
that often features the geometric cutting and shaping of fabrics, Maria Cornejo 
sees wine as a tool for building relationships and alleviating stress. It’s also a tie 
to her native Chile, a source of both fond and heartbreaking memories. Having 
dressed the likes of Michelle Obama and Tilda Swinton, this Brooklyn-based 
globetrotter reflects on her roots, favorite wines and a new color for her upcoming 
fall/winter collection.

FASHION

Q&A

“I lived and worked in Paris, Italy and Japan 
before coming to the U.S. more than 20 years 
ago, and the food-and-wine cultures in those 

places are evolved.”
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The Designer:  
Junya Watanabe

The Essence: Independent, 
confident, not for everyone

The Wine: South African 
Pinotage

The Essence: Often 
polarizing, Pinotage is both 
adored and questioned by 

wine drinkers. The same 
can be said of the designs 

of Junya Watanabe, whose 
avant-garde creations often 
look as though they sprung 

from an architect’s studio 
rather than a fashion atelier. 
While it may be invigorating 
to wear a boxy headpiece or 

dress covered with jutting 
spikes, they reflect a style 
that challenges and begs 

conversation, just like  
the exotic, gamy,  

nature of Pinotage.

For more exclusive designer interviews  
as well as stem-and-style pairings,  

visit winemag.com/winefashion
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